Joy Lu   	     646-750-5669 • jolucs22@icloud.com • linkedin.com/in/joylu68     

UNIVERSITY OF ROCHESTER   										Rochester, NY  Bachelor of Science in Business & Bachelor of Arts – Marketing Track & Digital Media Studies                                        	      2022-2026  
· Dean’s List for all semesters  
· Selected courses: Business Operations and Strategy, Sampling Design, Marketing Projects and Cases, Advertising and Social Media, Digital Media Strategy, Financial Management, Financial Accounting, Marketing Research & Analytics, Social Media & Text Analytics
   
 
 

RUSH RHEES LIBRARY AT UNIVERSITY OF ROCHESTER   						Rochester, NY 
Social Media Assistant   		            							                   August 2025-Ongoing   
· Created and implemented digital marketing campaigns to increase brand awareness and engagement  
· Interviewed candidates, meticulously hand picking each person that I believe its best with the team and the longevity of our most successful product: Melcourses, a better version of our university’s course scheduling website  
· Met with multiple school’s directors to discuss budgeting and promotional concepts, collaborating on cost-effective marketing strategies to increase student engagement of RocLab’s initiatives  

TOPQUANTUNIS    	  	  	  	  	  	  	  	  	       	                           Remote  Social Media Strategy/Content Creator Intern   	  	 	 	 	 	 	              June 2025 – August 2025 
· co-managed the official TikTok account for TopQuantUnis in partnership with the founder, including developing content that aligned with brand identity and voice  
· reached 6.7M video views and 16k profile views in less than a year 
· researched TikTok trends within the target audience to keep content relevant and audience focused then filmed and edited short-form video content that drove engagement and follower growth 

ANGEL APPAREL/FRENCH KYSS     	  	  	  	  	  	  	  	             Great Neck, NY     Social Media Intern  	  						                                              May 2025 – August 2025
· Managed and executed day to day content across Instagram and TikTok, aligning posts with brand voice and seasonal campaigns like 4th of July
· Created short form video content (Reels/TikToks) focused on product styling and brand storytelling to drive engagement
· Assisted with influencer outreach and gifting strategy, coordinating content deliverables 
· Analyzed post performance and audience insights to inform content timing, formats, and creative direction 
  
SIBLEY MUSIC LIBRARY     	  	  	  	  	  	  	  	       	                Rochester, NY  Social Media Strategy Intern  	  	  	  	  	  	  	  	                  May 2024 – May 2025  
· Managed social media accounts and optimized content based on performance metrics while continuing to improve engagement   
· Created content pillars to organize different streamlines and diverse topics, ensuring a balanced and engaging social media presence  
· Collaborated with faculty and students to showcase events, special collections and events, amplifying Eastman’s presence   
 
 
 
 
 

· Marketing Projects Case with Client: Collaborated with a team to develop a marketing strategy for a company in Rochester. Focused on enhancing brand awareness, engagement, and outreach within the target audience. Applied marketing, social media, and event planning skills to meet client objectives. Held several client meetings to ensure satisfactory results for the final presentation. Successfully connected with other local companies in Rochester to research data on nonprofit organizations and potential partners   
· University Health Service Redesign: Redesigned our school’s health website into a user-friendly mobile app. Focused on improving accessibility, navigation, and user experience for students seeking health resources. Designed an intuitive UI/UX, ensuring a seamless transition from website to mobile app. Won 2nd place in a competition, recognizing the project’s innovation and impact on student health services.  
· 1st Place for UofR Designathon 2025: Created a companion journaling app that analyzes and identifies core words and emotions from your journaling sessions and suggests ways to process your emotions using AI all while growing a real tree as you grow as a person. Conducted user flow mapping and mood boarding inspired by apps like Duolingo and Headspace to align with Gen Z mental health needs. Built high-fidelity prototypes in Figma, Photoshop, and Procreate within 24 hours 
  
 
 

· Communication skills required to draft and edit marketing materials, create presentations, and interact with clients and colleagues   
· Figma, Canva, Word, Excel, Monday.com, Later analytics, Social Media outlets, including Instagram, Tiktok, Facebook and more
· Fluent in English and Chinese   
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